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Republic of Bulgaria and by decision of the Scientific Council of IICT (protocol
No.5/03.06.2021) in connection with the procedure for acquiring the educational and
scientific degree "Doctor” in professional field 4.6. "Informatics and Computer Sciences",
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and decision-making models in Internet" with supervisor Assoc. Prof. Vera Angelova, PhD |
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When evaluating the Thesis, the conditions of the Law for the Development of the
Academic Staff in the Republic of Bulgaria (ADASRB), the Regulation on the Implementation
of the Development of Academic Staff in Republic of Bulgaria Act (RIDASRBA) (Decree No 202
of 10.09.2010, amend and suppl. SG 15/19 February 2019) and the Regulations on the specific
conditions in the [ICT-BAS for implementation of the law are determinative and applicable.

According to RIDASRBA and the Regulations on the specific conditions in the IICT-BAS,

the minimum required number of points by groups of indicators for "Doctor" is 4.6.
"Informatics and Computer Science" are:

Group of indicators Content Number of points
A Indicator 1 50
D Sum of Indicators from 5 to 10 30

The Thesis is in volume of 242 pages, 36 figures, 24 tables and includes: abstract in
Bulgarian and English, list of abbreviations used, list of tables, list of figures, introduction,
three chapters, conclusion - summary of the results, publications, scientific and applied
results, declaration of originality of the results, bibliography of 273 references and two
appendices.

The Abstracts are in Bulgarian in the volume of 53 pages and in English in the volume
of 48 pages and present the Thesis.

The aim of the Thesis is formulated on pp. 3-4: ..to investigate the presence of
significant relationships between personality and some of the basic e-shops features. Based
on the obtained results, it also aims to create models for reliable prediction of consumer
preferences and behavior in the purchasing decision-making process based on their
personality profile.

Based on this the study objectives are defined as follows:

- To study the existing various theories and concepts for personality measurement

and to choose an appropriate psychometric model for the study.

- To choose a set of e-shops functionalities that are typical and applicable to most
of them.









